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Which questions do we want to answer? 

Public Health 
alexandra.machado@ifrc.org

• Who/how many people are 
members/actively using the different 
tools? Where are they from? 

• Which pages/tools/platforms are most 
popular? 

• Which documents/resources are most 
often downloaded? 

• Which active groups or communities can 
we tap into or learn from?

This is not an exhaustive analysis – please let us know if something important is 
missing or interests you! 

WMA 
website

Learning platform 
– modules

Learning 
platform – CoPs 

WASH 
TWGs 

mailto:Alexandra.machado@ifrc.org
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WMA website: Number of active users  

• 4174 active users (over 12-month period)

• 4075 new users (*people interacting with site for first time) 

Definition: The number of unique users who initiated sessions on the website.

• Large variation between 
months – can range from 200 
users / month (Dec 2023) to 
almost 800 users / month 
(Aug 2023) 

• Overall users seem to drop off 
around October 2023 

• Higher users in European 
summer months: timing of 
PNS supported trainings? 
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WMA website: Location of users  

The website 
reached users in 
168 countries (over 
a 12-month period)

Top 10 countries 
had between 100 
and 220 users per 
month 

The top 10 
countries account 
for approximately 
1/3 of all users
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WMA website: Location of users  / browser 
language 
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WMA website: How to people get to our site? 
“Acquisition by user’s session”  - Definition: Various methods on how users' access and interact on the website.

• Direct access to the URL 
(e.g. link) is the most 
common way to access to 
the website 

• One third of users reach 
the website through an 
organic search (e.g. in an 
internet browser) 
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• The engagement time per active user was 2 minutes 03 seconds 
on average. 

• In other words – people spend 2 minutes on average on the 
website (reading, clicking, watching videos, downloading content 
etc.). 

• “Quality over quantity” – are people taking a longer time to find what 
they want, or are they enjoying browsing the website? 

WMA website: Average engagement time 
Definition: The time that the web page was in focus, per active user.  
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WMA website: Users by device category 

Which type of device 
do users access 
WMA with? 

Desktops are the 
most common 
devices to access the 
website (69%) 
followed by mobiles 
(30%)
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WMA website: Page views  
Definition: The number of web pages the users saw. Repeated views of a single screen or page are counted.

• Views range from 600 
to 1800 per month

• Relatively low page 
views and high 
engagement – could 
mean people use a 
link to get to the 
WMA, download their 
resource and don’t 
browse other content 
much? 

• Total of 14, 987 page views (over the 12 month period) 

• Total of 12,173 user engagement events
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WMA website: Top viewed pages 
July 2023 to July 24 period. 

• Top viewed pages apart from the 
homepage 
(https://watsanmissionassistant.org/) 
are 

• Emergency HP 
• PGI 
• MHM 
• Regional pages (Africa, MENA, Asia Pacific…)
• WASH diseases  
• Training resources 

https://watsanmissionassistant.org/
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The WMA website – how often are 
documents downloaded? (in the last 2.5 years)  
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The WMA website – how often are 
documents downloaded? (in the last 2.5 years)  
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The WMA website – how often are 
documents downloaded? (in the last 2.5 years)  
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The WMA website – how often are 
documents downloaded? (in the last 2.5 years)  
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The WMA website – how often are 
documents downloaded? (in the last 2.5 years)  
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The WMA website – how often are 
documents downloaded? (in the last 2.5 years)  

MHM Focus group discussion guide: 
No. of downloads 
English 1544
French 476
Spanish 538
Arabic 488

Similar for other MHM 
and HP tools – e.g. 
Checklist for latrines, 
post-distribution 
survey etc. 
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IFRCs Learning Platform – online modules  

Public Health 
alexandra.machado@ifrc.org

The 8 steps for HP in Emergencies

• 6550 people have completed the course (*since Jan 2019):

mailto:Alexandra.machado@ifrc.org
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IFRCs Learning Platform – online modules  

Public Health 
alexandra.machado@ifrc.org

WASH in Emergencies - 20 mins Surge video: 

• 7234 people have completed  

• 3924 people have started (but not completed) 

• 4216 have registered (but not started) 

(English 
language only)

mailto:Alexandra.machado@ifrc.org
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IFRCs Learning Platform – online modules  

Public Health 
alexandra.machado@ifrc.org

The Induction to the Global Task Force on Cholera 
Control (GTFCC) and Country Support Platform (CSP) 
(*since 2021): 

Completed 609 users
Started 756 users
Registered 189 users

mailto:Alexandra.machado@ifrc.org
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IFRCs Learning Platform – Communities of 
Practice (CoPs) 

Public Health 
alexandra.machado@ifrc.org

Menstrual Hygiene CoP: 

• 659 members 

• 169 posts (since 2018) 

WASH Network: 

• 1913 members

• 200 posts (since 2020) 

mailto:Alexandra.machado@ifrc.org
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IFRCs Learning Platform – other material

Public Health 
alexandra.machado@ifrc.org

How many people have access the MHM videos and IFRCs MHM Guide? (*since 
2019) 
MHM video (English) 996
MHM video (Spanish) 804
MHM video (French) 330
MHM video (Arabic) 226
Opened the MHM Guide and Tools 522

mailto:Alexandra.machado@ifrc.org
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IFRC YouTube channel 

Public Health 
alexandra.machado@ifrc.org

MHM videos:

• #NOMORELIMITS, PERIOD! - 9,800 views

• Menstrual hygiene management - 27, 951 views 

mailto:Alexandra.machado@ifrc.org
https://www.youtube.com/hashtag/nomorelimits
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Other? (RCRC managed or 
related) 

Public Health 
alexandra.machado@ifrc.org

• YouTube channels

- Skybird WASH Network 
(www.youtube.com/@skybirdwashnetwork8338)

- LudovicAP WASH 
(www.youtube.com/@ludovicwashap5382) 

• LinkedIn

• Regional or topic specific WhatsApp 
groups? 

mailto:Alexandra.machado@ifrc.org
http://www.youtube.com/@skybirdwashnetwork8338
http://www.youtube.com/@ludovicwashap5382
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RCRC WASH related Technical Working 
Groups 

Active: 

• ERU working group 

• CASH and WASH (website)

• Cholera 

• WASH and PGI (Teams)

Currently inactive with plans 
to revamp: 

• HP

• WASH and Climate



ANALYSIS of WMA website
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For more information contact:

Chelsea Giles-Hansen
WASH Knowledge Management Officer
chelsea.gileshansen@ifrc.org

Alexandra Machado 
Senior Officer WASH in Public Health 
alexandra.machado@ifrc.org

mailto:chelsea.gileshansen@ifrc.org
mailto:Alexandra.machado@ifrc.org
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